The role of Melaka Historical City Council (MHCC) in influencing international tourist motivation to visit Melaka for Melaka’s cultural tourism / Nurul Aida Abdul Rahim by Abdul Rahim, Nurul Aida
 THE ROLE OF MELAKA HISTORICAL CITY COUNCIL 
(MHCC) IN INFLUENCING INTERNATIONAL 
TOURIST MOTIVATION TO VISIT MELAKA FOR 
MELAKA’S CULTURAL TOURISM. 
 
NURUL AIDA BINTI ABDUL RAHIM 
2008772545 
 
BACHELOR OF BUSINESS ADMINISTRATION (HONS) 
INTERNATIONAL BUSINESS 
FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA 
MELAKA (CITY CAMPUS) 
 
 
 
 
 
NOVEMBER, 2010 
 
i 
 
DECLARATION OF ORIGINAL WORK 
 
BACHELOR OF BUSINESS ADMINISTRATION (HONS) 
INTERNATIONAL BUSINESS 
FACULTY OF BUSINESS ADMINISTRATION 
UNIVERSITI TEKNOLOGI MARA  
MELAKA (CITY CAMPUS) 
 
“DECLARATION OF ORIGINAL WORK” 
 
I, NURUL AIDA BINTI ABDUL RAHIM (880927-23-5162) 
Hereby, declare that, 
• This work has not previously been accepted in substance for any degree, 
locally or overseas and is not being concurrently submitted for this 
degree or any other degrees. 
• This project paper is the result of my independent work and 
investigation, except where otherwise stated 
• All verbatim extracts have been distinguished by quotation marks and 
sources of my information have been specifically acknowledged. 
 
Signature:________________________  Date:______________ 
 
 
ii 
 
LETTER OF SUBMISSION 
The Head of Program 
BBA (hons) International Business 
Faculty of Business Management 
Universiti Teknologi MARA 
75300 Melaka 
 
Dear Sir,  
 
SUBMISSION OF PROJECT PAPER 
 
Attached is the project paper titled: “THE ROLE OF MELAKA HISTORICAL 
CITY COUNCIL (MHCC) IN INFLUENCING INTERNATIONAL TOURIST 
MOTIVATION TO VISIT MELAKA FOR MELAKA’S CULTURAL 
TOURISM” to fulfill the requirement as needed by the Faculty of Business 
Management, Universiti Teknologi MARA. 
Thank you 
Yours sincerely, 
 
 
NURUL AIDA BINTI ABDUL RAHIM 
2008772545 
BBA (HONS) INTERNATIONAL BUSINESS 
 
 
 
v 
 
ABSTRACT 
 
In 2008, Melaka was awarded as one of World Heritage Site by UNESCO. With this award, it 
enables Malacca to use the award as leverage to boost its cultural tourism industry. Although 
Malacca is an important heritage site in Malaysia, but there is no much research being done to 
study the tourist’s behaviour in Melaka. The main objective of this research project is to conduct 
an exploratory study on therelationship between tourist motivation and their destination choice, 
consumption behavior and source of information. Through this research project, the underlying 
tourist’s behaviours such as motivation, destination choice, consumption behaviour, and 
sources of information would be studied and analysed. This study was conducted at the Old 
Fort A’-Famosa, Stadhuys Building Banda Hilir and Spice Garden Sungai Melaka with 50 
respondents of foreign tourists. From the study findings, there is a significant relationship 
between each variables. 
 
The international tourists stated that relaxation and exploring as their main motivation to visit 
Melaka. For destination choice dimension, foreign tourists considered visiting heritage site as a 
necessity compared to local tourists. In consumption behavior, the less they spend the higher 
motivation to visit Melaka. Meanwhile, most of the foreign tourists will stay more than two nights 
in Malacca. Finally, the most vital source of information for the potential tourists is words of 
mouths from the previous tourists to Melaka.  
 
At the end of chapter five, a some recommendations is proposed to help the relevant 
stakeholders to enhance the cultural tourism industry in Melaka. Based on this finding on local 
and foreign tourist’s behavior, government agency, local authority and tour operators can work 
simultaneously to develop and propel the cultural tourism in Melaka to the international stage 
 
 
 
 
 
 
 
 
 
vi 
 
 
TABLE OF CONTENTS PAGE 
 
DECLARATION OF ORIGINAL WORK 
LETTER OF SUBMISSION 
ACKNOWLEDGEMENT 
DEDICATION  
ABSTRACT 
TABLE OF CONTENTS 
LIST OF TABLES 
LIST OF FIGURE 
 
CHAPTER ONE 
1.0 Introduction 
1.1 Background of Study 
1.2 The Historical City 
1.3 Tourism in Melaka 
1.4 Melaka Historical City Council 
1.5 Objective of the Study 
1.6 Significant of the Study 
1.7 Research Question 
1.8 Limitation of the Study 
 
CHAPTER TWO 
2.0 Literature Review 
2.1 Tourism Industry 
2.2 Definition of Cultural Tourism 
2.3 International Tourist 
2.4 Tourist Behaviour 
2.4.1 Travel Motivation 
2.4.2 Travel Consumption 
2.4.3 Lifestyle 
2.5 Tourist Profile Statistic 
2.6 Travel Marketing Strategy 
2.6.1 The Consumer Oriented Approach 
2.6.2 The Competitor Oriented Approach 
2.6.3 The Trade Oriented Approach 
2.7 Marketing Strategy for Cultural Tourism 
2.8 Destination Marketing 
2.9 Marketing Mix 
 
CHAPTER THREE 
3.0 Research Methodology 
3.1 Theoretical Framework 
3.2 Research Methods 
 
i 
ii 
iii 
iv 
v 
vi 
viii 
viii 
 
 
 
 
1 
2 
3 
4 
5 
5 
6 
6 
 
7 
8 
9 
10 
12 
12 
13 
13 
14 
16 
17 
17 
18 
19 
21 
22 
 
 
24 
24 
25 
